
 

New month, new issue! This year is more than half way gone. Hard to believe, isn’t it? It seems 
like January was just here and now look, its August already lol. 
 
This month, I would like to wish my husband a happy birthday! Its not until close to the middle 
of the month so there’s plenty of time for that wishing lol. Until then, let’s read this month’s 
newsletter….. 
 
This month I will be introducing a totally new author! She is publishing her first book! So let’s 
give this young lady an applause for success! Also in this issue….. 
 
I’ve added a new toolbar with my website’s information! This is something really cool. I’ve 
never had my own toolbar before so it’s a marking to a new beginning lol. Ok, its not that 
much of a deal but check out the story for it lol. 
 
On writing, I’m discussing writing erotica. If you’re under 18, please skip this section! I think 
everyone who has subscribed to my newsletter is over 18 which is why I went ahead and talked 
about it a little. There’s nothing graphic about it so if younger eyes do read it, it wouldn’t get 
them into trouble. This is for the sake of writing only, please keep that in mind. 
 
I have included an update on one of my books. I won’t go into it here just because I want you 
to read on lol. If everything was put here, I wouldn’t have anything on the other pages, now 
would I? Nope lol. Ok, keep reading. 
 
I received a special email and I wanted to share it so I have included most of the email here on 
page 4. Including are links and the book mentioned in the email! 
 
 
So enjoy this issue and don’t forget to pass it around to your family and friends! And don’t 
forget, Cursed Blood is now hardback! 
 
 
 
 
 
 
 

Special Points of Interest: 
 

· Cursed Blood is now 
being sold as a hard-
cover! It may also be 

available in large 
print soon! We will 

see! 
· New author begin-

ning her journey! 
Check it out in this 

issue!! 
· Update on one of my 

books! 
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HollisAnn Harrison 
 

HollisAnn is the author of The Ironclad Warrior. This book is coming soon! 
 
She said every book she’s written has been slightly challenging because she finds herself reread-
ing to correct the errors and adding more details. 
 
The easiest book she wrote was a no-brainer. She said it was The Ironclad Warrior which she 
dedicated to her fiancé. Each chapter was more exciting than the last so she enjoyed writing this 
book. She said the ideas just came to her and kept coming. 
 
She’s always enjoyed writing but this was the first time she’s tried to make a career from writing. 
She asks everyone to wish her luck in her new journey. I know I do. Good luck, HollisAnn! 
 
Her own imagination motivates her to write. Conversations with family and friends also contrib-
utes, not to mention reading the classic authors and the “due date” for each book. 
 
For inspiring writers, HollisAnn says….. 
 
As far as the writing process is concerned, if you find yourself hitting a snag, reread the previous 
page and then continue. If you still have trouble, take a few moments to draw a picture that could 
be related to your work. Regardless of your artistic abilities, it usually sparks a few ideas. 
 
You can find HollisAnn at Myspace. 
 
Here’s her link…..  http://www.myspace.com/angelic_lsm 

On Writing: Writing Erotica 
I won’t pretend to be an expert in this category. Ok, I’ve got a lot to learn but I do know that using steamy 
words is only part of writing in this genre. Besides the sex scenes, the writer must still capture the reader 
by telling a good story. The sex is just a good way to get the juices flowing lol.  
 
You have to be 18 or older to read erotica and write it which only makes sense. I wouldn’t want to read 
this kind of book from a 13 year old. It makes me wonder what kind of life that child has. Adults are sup-
pose to have more experience in this field. With that said, it helps when you do have some experience. 
Not a lot, just some lol. Writing such a good actually does give you an excuse to watch porn because 
there’s so much inspiration involved. Its true!  
 
Not every story is good with sex scenes. The scenes have to make sense to be there. As a writer, you 
really have to make it work. The flow from one scene to the next has to move correctly. Just like real life, 
there has to be chemistry between the characters. That’s something you may not see in another genre. Or 
it may be skipped in those other books. How much or little depends on the style you’re writing in. 
 
Do you follow their hands in the story or do you skip the foreplay and go straight to the bed? Do you skip 
it all together and go straight to the smoking afterwards. Ok, if you did that, it wouldn’t be erotica lol. So 
what really makes a story erotic? Its how you tell the sex scenes. Its in the simple telling of how the char-
acters interact with each other on a personal level. Yes, you go under the sheets with them. Yeah, you go 
to the shower with them. You even snuggle in front of the fireplace with them. Its about “inching closer”, 
“sliding” body parts, and more. You don’t have to be too graphic with whips and chains or anything lol 
but you just basically tell the readers what you see your characters doing, maybe even feeling. You may 
get aroused too but that’s part of the adventure of writing the book. Sometimes you want the bad guy to 
get caught, or the bad girl lol. Sometimes you want to punish them. It has to be tasteful though……. 
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2009 
The December issue will be special like the years 
before so be sure to catch that one! Who knows 

what “gifts” it may bring! 
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This is the first time anything I have done has been included in someone else's book! I just had to share this wonderful 
news with all my fans! Its seems I am moving up in this world!  Things like this make being a writer a one-of-a-kind 
profession. There are no two days that are alike in my world! And I enjoy sharing it with others! The authors who 
wrote this second edition book has publicly thanked the authors who shared this information on their blog as well! 
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Award-winning authors Dave & Lillian Brummet are proud and excited to announce that the 2nd edition of Purple Snowflake 
Marketing - How to Make Your Book Stand Out in a Crowd is now available: www.booklocker.com 

Purple Snowflake Marketing - How to Make Your Book Stand Out in a Crowd is a reference guide for self-marketing authors who 
want to be noticed in a snowstorm of writers. With nineteen chapters and twenty-five appendices, this e-book is a means for au-
thors to design an effective marketing plan and utilize frugal promotional tools with the click of their mouse. The e-book also 
offers over 900 resources that will accelerate your marketing efforts far beyond your peers. As a reassuring marketing plan guide, 
it contains ample advice for avoiding pit-falls and setting a pace for marketing endeavors. 

The first edition of this e-book was originally released in June 2007 and since then has made the recommended reading lists of 
more than a dozen writing courses. The new edition offered the Brummets the opportunity to double check the website address for 
all the resources that were offered in the first edition along with new information the Brummets have learned in the last two years, 
with the additional bonus of hundreds of new resources. Publicists and authors of most genres will find this inspiring book an es-
sential component for developing an effective, frugal marketing plan. Information and free articles are available at: 
www.brummet.ca/purple.html 

Help the authors, who donate 30% of the royalties they receive from book sales, raise funds for the SPCA, the Canadian Wildlife 
Federation and the Seeds of Diversity Organization simply by purchasing your very own copy for only $10 today: http://
www.booklocker.com/books/2949.html 
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���� snowstorm of writers. With nineteen chapters and twenty-five appendices, 
this book is a means for authors to design an effective marketing plan and utilize frugal promotional tools with the click of their 
mouse. Whether it is utilized by order of chapters or randomly at the reader's discretion the book is a marketing plan in itself. The 
book makes use of breaks and ample headings to break up the monotony of learning. Readers will find the multiple headings useful 
when they wish to refresh their memory on a particular aspect, and will feel encouraged to create a marketing plan that suits their 
unique situation. The book also provides over 900 resources – that will accelerate your marketing efforts far beyond your peers. 
Purple Snowflake Marketing provides reassurance to authors along with ample advice for avoiding pit-falls and setting a pace for 
marketing endeavors. The first edition was originally released in June 2007 and since then has made the recommended reading lists 
of more than a dozen writing courses. Authors of most genres will find this inspiring book an essential component for marketing 
their book. www.brummet.ca/purple.html 
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